
Use Cases Museum

End-user

·  A user might want to choose between free accessible information/ images and information which is only available by micro payment or by subscription.

· A user (collector) might want to have help in identifying his own object by a tool e.g. search by keyword entry.
Use Cases E-Shops (Museums)

Professional (museum)

· A museum wants to add a special announcement in the newsletter for shop members.

· The employees of the museum want to be directly informed by the regnet system once an order has been made by a customer. This tool should be flexible due to  the different ways museums are organized

Professional (REGNET.com management/e-business executive)
· Management want to know how customers use the site: Automated Clickstream analysis. The system should have the possibility to monitor how customers use the site: where they spent time, what paths they take through the site and from which page they left the site.

· Management wants the system to measure the convertion rate, that is the percent of visits that result in orders.

· Management wants the systems to monitor the number of items sold per category.

· The management wants the system to measure the number of steps needed to complete an order, as to monitor the efficiency of the whole site, adding more screens to a certain part of the site may not lead to an unacceptable number of clicks to finish an order.

· The management wants information on the percentage of exchanges or returns of items sold.

It must be possible to save all these measurements mentioned above as to follow them in time, it must be possible to view them graphically. 

· Management want the system to analyze the emails sent to the help desk as to build a profile about the most confusing part/task of the site etc. 

· Management wants to monitor site performance. This must be possible for at least 10 key scenarios. 

· The management wants the terms used in the none successful searches to be indexed. This to reroute search terms and also to compare the items on sale with the items searched for but not present on the site.

· The management wants a Customer Advisory Board to be set up. Members of this group must be traceable in the database. This group about 10 person should change about every 12 months, but not all at the same time.

· The management wants customers feedback on the performance of the site. For this a tool should be provided: one with about 10 questions for the Customer Advisory Board members and one with about five questions for all customers.

Professional (Helpdesk/servicecentre)
· The CRM employee wants to have the customer's history at their immediate disposal, every single problem must be traceable and across multiple contacts.

Professional (B2B, suppliers)
· A manufacturer wants to search the data bases for suitable items to be used in making new products. These products can be suitable to be added to the REGNET shop, but it is also possible that the manufacturer puts it on sale outside the REGNETshop.

· Manufactures already related to REGNETpartners should have access to restricted areas in which they can search for:

· Sale and IPR conditions for new products, conditions should be split up or redirected to the museum involved for a specific object.

· A manufacturer wants to have insight in the database to see if it is possible to reuse a object for another products.

· Publishers want to search the image database.

· Publishers want to have information the various publishing conditions for the selection of images they have made.

Customers
· A customer wants to see where to return his order when it is the wrong item which was sent to him/her or when the item is damaged.

· A customer wants assistance accessible from every page.

· A customers wants help with redefing the search when the initial search is not successful.

· A customer expects response time for each action to be within the same time span. If not and the time span is very long the customer thinks something has gone wrong.

· A customer wants to find and buy an items in two minutes.

· A customer wants to understand the business rules and how the data gathered from them will be used.

· A customer want a confirmation of his order.

· A customer wants to print his shopping cart/order.

· A customer wants an message when delays in delivery have occurred.

· A customer wants to be able to have 7x24 information on the status of his/her order.

· A customer wants to see and be able to update their personal data.

· A customer wants to see his/her ordering history in full detail.


