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Worksheet Best Practise

General remarks: Try to enter all information you have (right column). For each application one sheet should be filled out. Try to give at least general information, a short description and a best practise statement (mandatory!), i.e. to point out the (excellent) features and maybe also "worst practises". E. g.:

Application 1:
Digital photo agency with email delivery of data, free search for registered users.

Application 2:


Excellent example of digital manuscripts, especially good functions to browse ...

The work sheet is only a suggestion. You can attach further information (e. g. data structure, functions etc.) and use the field "comments" at the end of the work sheet for your additions, but you should remind the purpose of the work sheet: To get standardised data about relevant applications for our project. The results will be part of the final report. If necessary attach further information (e. g. data structure, functions etc.).

A. Short Description (Mandatory)

1. General Information

Name/Title of the application/site:
Louvre Museum Shop

URL:
www.louvre.fr

Operator/Provider:
[name of organisation, museum etc.]
The Louvre Museum

Domain(s):
[library, museum, archive, gallery etc.]
Museum: Art

2. Description

Short description:
[characterise the application: e.g. museum portal, gateway to library catalogues ... describe the main purpose]


On Line Museum Shop 



Components of the application:
[e. g. searchable database, virtual gallery, thematic exhibitions, shop etc.]


Shop



3. Best Practise Statement

Excellent Features (Best Practise):

· 3D pictures 

· Click here to browse some pages of the book

· Click here to get the original painting

· Multimedia: Click here to get a video sample

· guided search 

· Usersguide

· Apart from the categories on the starting page there is also a (for most part overlapping) division with a more pictorial approach

· Track your order

· Payment possible both by creditcard and cheque



Not so excellent (Worst Practise):

· The website design is not optimal: The background is not filled in in most pages this does not give it a professional appearance 

· The possibility to become a member is hard to find and no advertisements for member benefits are to be found on the site except when checking out

· The site is a little slow
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B. Detailed Description 

4. User/User Scenarios

User Groups:

Try to describe the target groups, e. g.

· professionals

· private end user, 

· ...


Private end users

Use Scenarios: B2C, B2B, C2C: 


Try to answer the following questions

· Which functions are supported?

· Which typical user questions can be answered?


B2C

Supported functions: 

direct sale

User questions to be answered: 

FAQ

E-mail: 

Request for information

Technical problem

Complaint

Request for replacement of goods

Request for refund

Track your order

5. Content Base

Covered Themes/Topics:


Art

Object/Information Types:
[e. g. data, digital goods, physical goods, other products/services]


Digital goods

Physical goods

Categories of items:
[e. g. books, CD/DVD, video, reproductions, replicas, ...]


Books

CD, DVD, Video

Reproductions/posters

Replicas/Sculptures/Casts

Jewellery

Fashion & accessories

Stationary

Every day art

Kids Corner

Provider:


Try to answer the following questions: 

· Different providers?

· From different domains? 

· How many providers participate?


Providers: 33 museums organised in The Réunion des Musées Nationaux.

All Art museums



6. Object Presentation

Description of objects?

Try to answer the following questions:

· Which object information is given?

· Which data fields are used? (According to standards?)
Title

Description

Explore history= more information

Material

Size

Price



Digital storage of objects?
[fulltext, photos, images, ...]

Answer:

· Yes/No

· What types?
Yes:

Full text

Images: jpeg

Multimedia elements?

Answer:

· Yes/No

· What types?
Yes: 3D pictures (but they do not all work)

Subject classification?

Try to answer:

· Yes/No

· Which schemes? 
[thesauri, keywords, product classification schemes, ...]
Yes

Own classification: Product classification



Other
[e. g. annotations, reviews, ...]




7. Functions/Services

User Access Methods 

Try to answer:

· Which methods are supported?
[e. g. navigation, access for special target groups, presentation of new items, search, ...]

· Which criteria/categories?
[e. g. topics, artists, ...]


No special target groups

Criteria/categories:

Product type classification (e.g. sculpture) in some cases further classification is done on basis of periods etc. (e.g. Ancient Art)



Search & Retrieval

Describe:

· search modi [e. g. index search, full search, field search, ...]

· search functionality [e. g. boolean operators, truncations, ...]

Are beginners and advanced users differentiated? In which way?


Search modi:

Full search

Category search: prelisted

Theme search: prelisted

Price search

Gift Ideas

Guided search

No differentiation

E-Commerce
[e. g. ordering of "real goods", digital objects, ...]

Try to answer:

· Yes/No

· Which functions?




Data Entry/Administration Tools?
[for the professional user/content provider]


See appendix

Further User Interaction
[e.g. possibilities to give feedback]


See: 4. User/User Scenarios

Value Added Services 
[e.g. personalised goods and services, save search profiles, push-services, auctions, ...]


Members receive information by email (if chosen to receive this)

Members get discount according to the number of loyalty points they have received (one point to the French franc)

Members get access to the member club homepage

From the member club home page they can sent special Electronic postcards

members receive discount to some other webshops

Other




8. Expansion of Content Basis (New Providers etc.)

New Provider

Try to answer:

· Registration of new content providers possible?

· Expansion of content base planned?


Unknown

9. Access/Costs


Restricted Access?

Check:

· Registration necessary?

· Registration possible?


Yes

Yes, membership for membersclub homepage



Distinction of free and restricted services/information areas?


No distinction

Fees


None

Further Comments


Overall judgement Museum On Line Shop: Outstanding museum shop.
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APPENDIX

Louvre Museum Shop

Your selection
You have selected

Qty

Unit

Price

Special Price

Total FRF

Total USD

Total without shipping :  (indicative)

Once satisfied with your selection, calculate the shipping cost:  

Select the destination:

Country  (prelisted)

Fill in the Zip code:  

You are Customer club

member ?

Identify yourself to show your discount

You are not yet a member. Join now !

How does the Customer Club work ?

Change your selection

To erase an item:

click on the box at the end of the appropriate line.

To change the quantity:

modify the number directly in the appropriate box.

Click here to confirm your modifications
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