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1.2 Purpose [AIT]

In order to set up an operational e-Business network the future cooperation has to be based on sound agreements among the stakeholders doing business in the Cultural Heritage field. Existing networks will be investigated in the light of the experience made in practice. An important issue will be the mixture of profit and non-profit enterprises. REGNET intends to introduce a layer between content holders and distribution and service channels.

In this task first a comprehensive overview of already existing partnership models in the cultural heritage/multimedia domain will be given. Research will then lead to a concise partnership model for REGNET and a first legal framework for the REGNET virtual enterprise concept.

A set of agreements on international level for contractual issues will be defined. This set of agreements can be recommended also for requirements on national level. 

Consistent terms for participants should create common, transparent and formula-based agreements and facilitate transaction between the players/members of the REGNET model.

1.3 Overview [AIT]

The 2001 edition of the EITO Report (European Information Technology Observatory -http://www.eito.com/ ) offers a comprehensive picture of the Information and Communications (ICT) industry and market in Europe. Apart from the wireless explosion, the main factors driving the evolution of Europe towards the Net Economy are the huge investments in bandwidth capacity, the emergence of competitive digital content players, the new initiatives of e-government and local e-communities, the development of B2B portals and e-marketplaces for the competitiveness of SMEs. More and more European companies are successfully implementing E-business structures with a corresponding impact on productivity, cost saving and general effectiveness. Awareness is growing that B2C, B2B and B4B are closely interrelated and that the Net Economy is not just a simple application of ICT, but implies a radical restructuring. According to the EITO Special Report on Mobile commerce, European M-Commerce users are expected to reach 100 million in 2003 and 175 million in 2005. M-commerce will represent one of the most challenging opportunities for the future of the Internet economy in Europe, with expected revenues of € 38 Billion in 2003 and of € 86 Billion in 2005. Mobile offices, mobile jobs, mobile training, mobile communities, mobile government, mobile entertainment, mobile music, mobile gambling are some of the drivers which can successfully bring Europe into the M-scenario. The EITO experts estimate that the number of Western European mobile E-Commerce users will grow from 7 million in 2000 up to 157 million in 2005. Most of the growth will be in the B2C market, which in 2005 will represent 57% of European mobile commerce. Comparing the estimates for the US (expected M-commerce revenues 2005: € 47.8 billion) and Japan (€ 29.8 billion), Western Europe is going to be by far the largest M-Commerce market in the world. In 2000 the number of the European web users grew by 46% to 120 million, representing some 31% of total population and is expected to reach 215 million or 55% of the population in 2003. More than 250 million Europeans are wireless phone users (60% more than the year before), and half a billion users are forecast for 2003, including Central and Eastern Europe (“The European Information Technology Observatory – EITO 2001”, 9th edition)

Having in mind this evolving scenario and the growing demand for Information Technology skills and services the importance of successful partnership models in this area becomes clear. 

Within IR 1.5  a comprehensive overview of already existing partnership models in the cultural heritage/multimedia domain is given. Research then focuses on the applicability for REGNET and leads to a REGNET partnership model and a first legal framework for the REGNET virtual enterprise concept.

Within the REGNET virtual enterprise concept a set of agreements on international level for contractual issues is being defined. This set of agreements can be recommended also for requirements on national level. 

Summing up the following main results are expected:

· Presentation of Best-Practice examples (AMICO, MOSAIC, MAGNETS-study…)
· Development of a REGNET Partnership Model
· Concept of a Legal Framework (IPR etc.)
· Establishment of a set of agreements on international level
· Set of recommendations for national implementations
2 Best Practice [AIT]
2.1 Introduction

Traditional forms of organisations and business processes vs virtual enterprise concepts

Organisations, operating in the field of Cultural Heritage are mostly accustomed to traditional ways how to do their day to day business. The global market and new possibilities of doing business open also new forms of co-operations and activities for that organisations. Besides the enabling (e-business) technologies it is essential to introduce new ways of partnerships. 

Within the demonstration phase of REGNET a network of different partners (Content Providers, Regional Poles/Business Access Points, Service Providers) will be established. One of the partners has already set up a 'service centre' based on the basic ideas of one of the TEN-Telecom Projects (MOSAIC: Museums Over States and virtual Culture). MOSAIC was probably too ambitious and too early (1996), but the basic idea to form a network of cultural service centres was very appropriate to support organisations (especially small and medium sized) in the Cultural Heritage domain. REGNET will provide the technical infrastructure to set up even low cost service centres which can be integrated in a 'service network'. The REGNET Legal Framework will govern this network which should enable income to the different stakeholders. Within this framework REGNET will be the 'layer' between Content Providers and Distributors or Value-added Resellers. The membership concept of the REGNET-service centres will generate a critical mass of digital or physical goods contained in Content Provider's organisations. To demonstrate the benefit of business to business (B2B) relationships the process of generating an electronic publication (e.g. CD-ROM) will be modelled and implemented.

New forms of cooperation

As basis and starting point for the task the AMICO (http://www.amico.org/) and MOSAIC (Museums of States and virtual Culture) approach are appropriate. It is essential that contracts and agreements will be available on a national and international basis. Different types of relationships (member ship agreement, licenses, contracts, etc.) will eventually coexist. As thumb rule some type of subscription might provide a small basis income. This will make commitment and high quality work necessary on which a potential customer can rely on.

The MAGNETS-study (http://www.vasari.co.uk/magnets/wp4/) on “market and general economic issues of relevance to museums and galleries” and the IMPRIMATUR Project (Intellectual Multimedia Property RIghts Model And Terminology for Universal Reference) http://www.imprimatur.net/index.htm will offer another basis for research work on partnership models.

2.1.1 AMICO - Art Museums Image Consortium

http://www.amico.org 
As an example the 'partnership model' worked out within the AMICO framework (Art Museums Image Consortium) might be taken. This model integrates different stakeholders (content providers/creators, Compiler Warehouse/Wholesale Licensee, Distributor/Value-added Reseller, Licensee Retailer, User/Consumer) via a legal framework and is targeted to enable income to the different partners of the system.

AMICO: The Art Museum Image Consortium (AMICO) is a not for profit association of institutions with collections of art, collaborating to enable educational use of museum multimedia. Together, AMICO Members are building. The AMICO Library, a joint digital library that is a licensed educational resource available to universities and colleges, public libraries, and kindergarten through 12th grade schools.
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AMICO Partnership/Contracting Model
The AMICO partnership model describes five different roles for partners: The creator, the compiler, the distributor, the licensee and the user. The creator, here in the above example the museum, has a membership agreement with AMICO. AMICO organization in its function as a compiler or wholesale licensee can have contracts with distributors or value-added resellers. The distributors will have business relations with licensee retailers under subscription terms, and the AMICO license can then be given to users and consumers.  

AMICO Content Distribution Operational Model [image: image5.wmf]Roles
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The members of AMICO govern the AMICO framework and also license works to AMICO. AMICO administers these licenses, it compiles a library of products and defines a Business plan with product plans for the end products. The products are enhanced with value added data and are then licensed to the distributors. The distributors collect fees from the licensed users and supply to the users value added services. The products which were first licensed to AMICO will finally be licensed back enhanced with content to the AMICO members. The fees collected by the distributors generate the income for AMICO organization. And AMICO itself also provides services to its members (eg. digitalisation support).

Today the Art Museum Image Consortium (www.amico.org) is a growing not-for-profit membership organization (currently with 31 members) dedicated to enabling educational access to museum multimedia by shaping, sharing, and standardizing data about members' collections to create a collective digital library of works. The AMICO Library™ is offered under license to educational subscribers worldwide, including colleges, universities, schools, public libraries, art galleries, and museums. It is accessible through three distributors: RLG, OhioLINK (Ohio Library and Information Network), and SCRAN (a cultural heritage network based in Edinburgh).
AMICO offers its member technology information services (best practise, FAQ, standards etc.) data enhancement services (e.g. Watermarking, subject indexing, metadata augmentation, mark-up to SGML), catalogue management services, rights management services (writing model licensing agreements, right metadata systems etc.), customer services (identifying user needs etc.), and collaborative partnering including with technology firms, standard organizations and others.

The core of the AMICO framework is the AMICO library which is the compilation of digital multimedia documentation of works of art contributed by the AMICO members. It was launched in July 1999 with documentation of over 50,000 works. The AMICO members make annual contributions to the Library.

Agreements

There are different types of agreements and applications used within AMICO:

Membership Agreements

AMICO Full Membership Application 

AMICO Associate Membership Application 
AMICO Full Membership Agreement (this document can be found in the Annex of IR1.5)
AMICO Associate Membership Agreement 
AMICO Library License Agreements 
All users of The AMICO Library sign a license agreement, agreeing to use the AMICO Library for educational, non-commercial purposes. 

AMICO Library University Agreement 
AMICO Library Short University Agreement 
AMICO Library Museum Agreement 
AMICO Library Schools Agreement 
AMICO Library Public Library Agreement 
AMICO Unaffiliated Scholar Agreement 
Distributor Agreements 
The AMICO Library is distributed by a range of information providers.

AMICO Model Distribution Contract 
AMICO Distributors Development Agreement 
AMICO Distributor Specification 
AMICO Public Access Catalog Specification 
Technical Documents

Technical details on the format of The AMICO Library.

AMICO Data Specification 

A. AMICO Text Data Specification 

B. AMICO Image Data Specification 

C. AMICO Data Dictionary version 

Sample AMICO Records 
MOSAIC – Museums Over States And vIrtual Culture

MOSAIC - Museums Over States And virtual Culture. This project introduces to a new approach to organisation, maintenance and promotion in the field of art and museums. This approach is mainly based on a couple of cool interactive technologies: Hypermedia and Telecommunications and applies to museums, art galleries, architecture and other kinds of works of art. Network access to museums and galleries offers both easier access to Europe's heritage and new revenue for its preservation and display from access and re-use fees. 

REGNET uses the partnership model developed within the AMICO project and the concept of a Cultural Service Centre introduced by the MOSAIC project but will offer a wider range of different functions than both projects do like eBusiness or media publishing.

( REGNET will provide the technical infrastructure to set up even low cost service centres which can be integrated in a 'service network'. The REGNET Legal Framework will govern this network which should enable income to the different stakeholders. Within this framework REGNET will be the 'layer' between Content Providers and Distributors or Value-added Resellers. The membership concept of the REGNET-service centres will generate critical mass of digital or physical goods contained in Content Provider's organisations. To demonstrate the benefit of business to business (B2B) relationships the process of generating an electronic publication (e.g. CD-ROM) will be modelled and implemented.

3 The Legal Framework in the European Union Environment [IAT]

4 The Legal Framework in the Central Eastern European Environment in Reference to European Union Standards [ICCS]

4.1. Introduction

Both organisations and individuals operate in the field of the Culture Heritage. They cover activities as:

· art creation;

· distribution;

· sellers;

· presentation and dissemination;

· critics and special editions;

· property right control;

· museums and galleries;

· users/consumer needs.

The aim of this analysis is to estimate peculiarities which exist on the national level and which can influence the international negotiations in the field of Cultural Heritage.

4.2. Players and Representatives in the Cultural Heritage Chain

The general players in the field of the Cultural Heritage which cover functionalities from art creation till satisfaction of user/consumer needs are summarized to five categories:

· Organizations and collective participants engaged in the creative area and art creation.

· Individuals, participants and artists.

· Distributors and resellers.

· Art criticism and special editions.

· Museums and galleries.

· Users/customers.

Peculiarities and characteristics, covering a Central/Eastern European country on the example of Bulgaria are presented bellow.

4.2.1. Collective Participants in the Art Creation Domain

Despite that the art domain is exclusively an area for individual work, the necessity to associate the artists has been estimated long time ago. Thus professional associations of artists appeared. The first one for Bulgaria has been established in 1893 under the name of "Society for Supporting the Arts in Bulgaria". The goals of the Society were to organize collective and one-man exhibitions to cultivate the artistic tasks of the Bulgarian audience to disseminate the art achievements and to elaborate the environment for artistic creative life and activities.

Expressed in current-day terms the collective participants in the art creation domain facilitate the exchange of information, contacts, protect the human, professional and social status of the Bulgarian artists, and maintain legislative initiative.

All these tasks can be supported only in a collective way, which is the prerequisite for the existence of artists’ organizations. For Bulgaria during the years since 1893 a number of such organizations appeared, but the integration process finally merged them into one, named Union of Societies of Artists in Bulgaria (1932), renamed to Union of Artists in Bulgaria in 1944 and in 1953 till now - Union of Bulgarian Artists. 

Today the Union of Bulgarian Artists (UBA) has 2700 individual members – artists and critics who are representative of all generations. This organization protects the interests of its members and promotes the Bulgarian culture heritage worldwide. The membership in the UBA is individual.

The Union is subdivided in 16 organizational divisions, which cover the main art sections in the artists domain: painting, graphic arts and illustration, sculpture, criticism, caricature, art spatial design, stage design, restoration, monument arts, design, ceramics, graphic design, “13 new forms of expression, wood-carving, artistic processing of metal and leather, textiles.

Representational offices of UBA are set up in the countryside which consolidate and support the members on regional basis. The Union of Bulgarian Artists is a non-profit artistic association. The Managing bodies of the Union are the General Assembly, the Board of Managers, the Executive Board and the President of the UBA. The supreme managing body is the General Assembly, which is convened every three years by the Board of Managers.

The UBA supports large exhibitions complex. It offers on reduced cost basis exhibition area for it members and presents continuously the National art achievements and/or culture heritage artifacts. The exhibition area hosts an average of eight presentations per month including individual presentations, jubilees, retrospective and visiting artists.

The Union is a natural center for information and dissemination of art events, forums, international relations for its members on national bases for abroad. The Union edits a bulletin on a monthly basis which is distributed between the Union members. It consists papers, critics, announcements, references about the artist activities, achievements, up to date news. 

The UBA supports Council of Experts which is engaged in evaluation of quality of the art facts, assess art characteristics and consults customers and business representatives.

The Creative Fund manages the business activities of the Union. The last comes up with needed resources and support the activities of the Union. The Creative Fund manages small companies and workshops dealing with material art creation. Under the responsibility of the Fund is the Union publishing house “Bulgarski Hudozhnik”. The Union workshops are established on national basis in different countryside regions. More powerful representatives are:

· Plastic Art UBA Ltd – Sofia,

· Art Center UBA Ltd – Plovdiv,

·  Decart UBA Ltd – Sofia,

· Artist UBA Ltd – Spanchevtzi,

· Graphics Art workshops in Sofia and Samokov.

The Creative Fund is of supporting the holidays rests of the UBA members at national resort places and creative centers in Balchik, Bozhentci, Veliko Tarnovo, Varshets, Dolna Bania, Sliven, Sozopol, Shkorpilovtsi.

All these value-added activities of the Creative Fund yield the income of the Union and contribute to the collective support of the artists’ rights and creative works.

The Union of Bulgarian Artists is a natural center for the artists, engaged in artifact creation as well as a market place for making business with cultural heritage goods. REGNET will extend the traditional forms of organization and business process by virtual enterprise concept.

4.2.2. Artists and Individual Creators

The possibilities of the artist to participate directly on the business art market will grow with the implementation of the REGNET system. The traditional forms of trading CH artifacts restrict the influence, which the artist can do on the sells. The artists generally relay on distributors and resellers. The appearance of the virtual e-market will benefit the artists in the buying-selling process and will give them confidence in their discussion making process for artifact production process.

4.2.3. Distributors and Resellers

The general functionality of the distributors concerns the trade of artifacts. They are the main players at the art market. Particularly, the resellers double the activities, which the Creative Fund of the Union of Bulgarian Artists supports for its members. The distributors and resellers can be found under the terms as

· private galleries,

· dealers/private firms dealing with artifact trade,

· houses for auctions.

Peculiarities of these representatives of distributors and resellers are shortly described bellow.

Private Galleries

Bulart – Varna
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This gallery is a private gallery established in 1996 in Varna. It represents painting, print, sculptures of distinguished artists as well as art works of classic painters. Bulart collaborates with artists, art critics, restoration, experts, journalists, businessmen. 

Vollard – Plovdiv
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This is a private gallery established in 1989. It is specialized in the field of contemporary art. Accompanying activities concern publishing, music productions, advertising editions.  

[image: image8.jpg]TAAEPUS

h




Gallery8 – Varna

This gallery is the first private gallery in Bulgaria. It is established in 1988 and deals with contemporary visual art, stimulate the creation of chamber art works of easel art. 
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Gamma – Plovdiv

The gallery was opened in 1998. It specialized about the contemporary art and supports edition of catalogues, folders, posters and post cards. 

Drita - Sofia 
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The gallery was opened in 1998. It works both with recognized names as well as young artists and tolerates their enthusiasm. The key words of Drita activities are: “In the Art there is no name, no color and no flavor, but there is a talent.” 

Interart – Sofia 
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This is a firm for culture and itinerant gallery, established in 1992. It organizes and supports the unique made to order series of print works.

Lessedra Art Gallery – Sofia (www.lessedra.com)
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The Gallery was established in 1991 as a private one. Its policy concerns a balance between young new names and distinguished artists of the “mature” generation. The activities of this Gallery consist catalogues publications, organization of workshops in Lessidren village, group exhibitions.

Other operating galleries are :

·  Masslarski  in Samokov;

· Melon in Sofia ;

· Mia in  Sofia ;

· Navil – Art in Varna ;

· Romfea in Plovdiv;

· Rouvel in Kazanlak;

· World 2000 in Sofia ;

· Solears in Sofia ;

· TEDY in  Varna .

These representatives of the private galleries operate on private basis and offer value-added services for artists and customers.
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Dealers / Private Firms
These kinds of resellers do not support a gallery in explicit way. Generally their business is extended in several domains. The artifact trade is a part of their general business. Representative of such private form is “Roumen Spassov” ltd.

Houses  for  Auctions 
The houses support temporary or continuous auctions with artifact goods. They operate on national basis and satisfy requests from abroad. Representatives of Houses for auctions are:

· “Appolon and Mercury” – Sofia,

· “Ceniter” – Sofia.

4.2.4. Art Criticism and Special Editions

The place for critics, evaluation of art achievements, assessment the negotiations and the influence of the art is gathered in special prints papers and journals. We can divide the art criticism activities, according to their form of appearance. They are:

Journals 
· Journal “Problems in the Art”. The Institute of Art, affiliated to the Bulgarian Academy of Sciences edits it on a bimonthly basis.

· Journal  “Art”. A private consortium on a bimonthly basis edits it.

Newspapers

· “Culture”. Previously the Ministry of Culture has edited it. Now a private consortium supports it.

· Chapters, concerning the arts and culture in each national daily newspaper.

Mass-media Presence
The National and private TV and Radio channels support specific emissions about art and culture.

Electronic Editions 
They are supported in the NET. The representatives are:

· e-journal “Culture forum” (www.cult.bg) ,

· the electronic version of the newspaper “Culture”.

4.2.5. Museums and Galleries

These organizations are state and /or regional supported. The central, national established museums:

· The National Gallery of Fine Arts – Sofia,

· Sofia City Gallery.

· On regional basis the regional community in the regional centers supports the regional museums and galleries, approximately 30 for the 26 administrative regions of the countryside.

· Particularly every place in the countryside, related to the culture and historical events and/or artifact supports gallery and/or museum. For example several city’s museums are supported and preserved in the mountains: Koprivshtiza, Bojentsi, Triavna and at the seaside: Nessebar, Balchik, Sozopol.

4.2.6. Customers and Users

Shortly the Customers and users can be assessed as:

· individuals on private basis,

· corporate: enterprises,  museums, universities;

· Government bodies and subordinates.

There are Net peculiarities in these final categories of artifact consumers.

4.3 Harmonization of the Legislation with UE directives

The national legislation in the CEE countries is harmonized according to requirements, insisted by the European Union Authorities. The intellectual property rights are protected with copyright law, which is conformed with the following international documents:

· Council Directive 91/250/EEC of 14 may 1994 on copyright protection of computers programs;

· Council Directive 92/100/EEC of 19 November 1992 on rental right and lending right and certain rights, related to copyright;

· Council Directive 93/83/EEC on 27 September 1993 on the coordination of certain rules concerning copyright and rights related to copyright applicable to satellite broadcasting and cable retransmission;

· Council Directive 93/98/EEC on 29 October 1993 on harmonization the terms of the copyright protection and the neighboring rights;

· Council Directive 96/9/EEC on 11 mars 1997 of Council of Europe on copyright protection of data bases;

Additionally the national legislation is in harmonization with international approved and ratified agreement and conventions, which are for the area of Culture as follows:

· Bern convention on protection of the literature and the artworks;

· The Universal Convention about the intellectual property rights;

· Rome Convention on protection of artist performance, producents, recording and broadcasting organizations;

· Geneva Convention on protection of audio recording organizations and their database records;

· Convention for the establishment of the World Organization for Intellectual Property Rights (WOIPR);

· Ratified agreement with WOIPR on copyright protection;

· Ratified agreement with WOIPR about broadcasting audio records.

This suite of international ratified and/or approved documents explicitly is related to the national legislation. Thus the National legislation on CEE basis is harmonized with the European Union standards.

4.4. Intellectual Propriety Rights

The intellectual propriety rights of the artists are preserved by the legislation. The intellectual rights and the control of their preservation are stated in the “Law of intellectual propriety rights”, Pro., SG, No56/29.7.1993, amendments SG, No63/1994, SG, No 10/1998, SG, No 28/2000 and SG, No 107/2000.

This law regulates all matters related to the acquisition and loss of intellectual propriety rights, concerning the works of literature, science and arts. Intellectual objects, which are regarded by the law, are:


§ 3 …..

(1) works on literature, sciences, including technical sciences, computer programs,

(2) music works,

(5) works of fine arts, design, folk arts.

The intellectual propriety rights are acquired by individual as a result of his creative work and by making the artifact with appropriate mark, sign, name  (§ 5).

The author is the leader of the copyrights of the artifact. He can sell it and allow use of other people.

4.4.1. Property Rights

§ 20  

(1) For second time selling and every next sell of the artifact, the author possess copyrights assessed to 5% of the selling price, if something different is not stipulated. 

(2) The reseller or the distributor must inform the author in two months period about the sale and have duties to pay the appropriate amount of the copyrights, according to §20(1). The payment can be performed directly to the author or by the organization , engaged in controlling the intellectual copyrights.

4.4.2. Duration of the Property Rights

§27

The duration of the copyrights is while the author live and 70 years after his dead.

4.4.3. Inheritance of the Property Rights

§32
(3) After the dead of the author, the inheritors possess the copyrights of the artifact till the end of the copyright duration (§27).

The management and the protection of the intellectual property rights can be performed collectively by the authors (§40). Such organization must be registered as non-profit organization. The last will negotiate the use of the artifact, created by the authors and to distribute the payments to his members. 

Such an organization, affiliated to the Union of Bulgarian Artists is IZA-ART agency. It is established in 1994 and has been registered by the Ministry of Culture. The agency is the sole association entitled to manage and to protect the copyrights in the field of fine arts for Bulgarian residents or for foreign artists, working and staying in Bulgaria. 

The IZA-ART Agency is affiliated to the UBA since 1997. The agency has been in charge in issuing the Tariff for the Compensation of Creative Works for 2000. This Tariff was registered in front of the State Commission of Trade and Consumers Protection as well as in front of the Ministry of Culture. Now IZA-ART gathers more than 250 members. The agency prepares and deals contracts with artists’ Union, publishing houses, and advertising agencies on National area. The membership in the agency is individual. The collective protection of copyright is performed after signing a contract between the author and the agency.

The “Law of Intellectual Property Rights” is in concordance with the European Union Standards. This has been done by the amendments from 1998 and 2000.

5 The REGNET partnership model [TINC]

Regarding models for licensing the SCRAN project (http://www.scran.ac.uk) will be investigated.

6 Synopsis of Agreements and Recommendations [TINC]

6.1 Agreements and Recommendations for the Library Sector [TINC]

6.2 Agreements and Recommendations for the Archive Sector [TINC]

6.3 Agreements and Recommendations for the Museum Sector [TINC]

6.4 Agreements and Recommendations for the Artist Sector [ICCS]

The business relations between the players on the market with artifacts must satisfy the peculiarities of the copyrights requirements. Shortly bellow is presented the specific recommendations, which influence the Artist sector.

· The copyright duration is relatively long. Particularly, for Bulgaria it takes 70 years after the author’s dead.

· Every sell of artifact consists a share, which must be transmitted to the author or his inheritants. Particularly, for Bulgaria this share is defined by the legislation as 5% of the selling price if another agreement between the seller and the author is settled.

· Each utilization of artifact must be subject to author’s agreement.

· The agreement must define a time period for the utilization of the artifact. The maximal time period is fixed to 10 years. If no time period is settled in the contract, by default it is established to 3 years.

· By changing the propriety of an artifact, the new owner possesses the rights for showing and exhibiting it.

In general the sell of an artifact satisfy the normal business negotiations between buyer and seller. A sample of an agreement between the Agency of managing and protecting the Artists copyrights is given below.

Аgreement  

This Agreement is dated as of the Commencement Date (as defined herein), and is by and between Association for management and protection of the intellectual property rights IZA ART Agency (Agency) 1113 Sofia, Latinka str. №13, and ………………………… (“Artist”)

WHEREAS Artist desired to have his/her artifact licensed and distributed through the IZA-ART members.

The Parties agree as follows:

1. The agreement is made on………/2001, which is noted as Commencement Data.

The IZA-ART Agency shall have the right in its sole discretion to discontinue marketing or licensing any accepted Artifact.
The initial form of the Agreement will begin on the Commencement Data and continue two (2) 
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options: three (3), four (4)
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 years as elected by Artist. After ending the term, the term will automatically renew for successive one (1) year terms unless one Party notifies the other of its wish to terminate the Agreement on writing at least 30 days prior to the end of the current term.
Artist shall submit his/her artifacts initially to the IZA-ART Agency.

To exhibit, display, publish, reproduce, distribute, create derivative works of the Artist’ artifacts, all the images of the artifacts shall be considered accepted in any medium for any purpose, except that Artist shall not have right to the images.

The royalty rate used in determining the payment due to Artist for Accepted artifact is:

6.1 fifty percent (50%) of the Net License Receipts for locations on Bulgaria.

6.2 thirty percent (30%) of the Net License Receipts, for

locations abroad.

The calculations, used for determining the payment due to Artist for 

      any settlement, litigation, claim are:


           7.1 fifty percent (50%) of the net proceeds actually received by

     the IZA-ART Agency from any settlement, litigation, or claim;           
initiated by the IZA-ART Agency, located in Bulgaria;
                                                                                              


     7.2 thirty percent (30%) of the net proceeds actually received by

the IZA-ART Agency from any settlement, litigation or claim

initiated by the IZA-ART Agency, located abroad.

Artist agrees to pay a Catalog Charge of……… with respect to each Accepted Artifact for the inclusion of the artifact in the IZA-ART

Dissemination catalogue and Data Base.

In WITNESS WHERE OF, the Parties have executed this Agreement on data set forth bellow to be effective as of the Commencement Date.

IZA-ART Agency                                                         ARTIST








         By:…………………

By:………………                                                                signature

Alexander Radoslavov                                                 Date:

Elected President                                                         

                                                                                     Phone:

                                                                                      e-mail:

Date:

6.5 Other Domainspecific Agreements and Recommendations [ALL]

7 Recommendation for the Integration of Technical Specifications [IAT]

8 To do list

Next tables represents a codification of the modules and the current state of to do actions. Updating in this tables will generate new versions on the whole IR document. The partner of the to do list is the partner in charge of solving the action or in charge of co-ordinating the solution. 

To do actions

	Code
	Description
	Partner
	Date

	1.5.1
	Best-practice and baseline, 1st version
	AIT
	2001-08-30

	1.5.2
	Legal framework EU, technical integration, 1st version
	IAT
	2001-09-07

	1.5.3
	Legal framework CEE, artist sector, 1st version
	ICCS
	2001-09-07

	1.5.4
	Partnership models EU, agreements and recommendations, 1st version
	TINC
	2001-09-07

	1.5.1
	Integration of IR, 1st version
	AIT
	2001-09-11

	1.5.2
	Legal framework EU, technical integration, final version
	IAT
	2001-09-16

	1.5.3
	Legal framework CEE, artist sector, final version
	ICCS
	2001-09-16

	1.5.4
	Partnership models EU, agreements and recommendations  final version
	TINC
	2001-09-16

	1.5.1
	Integration of IR ( Final Input for D3
	AIT
	2001-09-20
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