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Survey of online products offered by museum

The Metropolitan Museum of Art

Control section
Name of surveyed object: The Metropolitan Museum of Art

Author: Doerte Zuechner

Organisation: IMAC Information & Management Consulting

Date: 21.06.01

Short analysis 

Reason(s) for inclusion in survey: The Metropolitan Museum of Art is an outstanding art museum that offers a wide range of online features as online exhibitions, educational resources, searchable databases, and an online museum shop.

Source(s) of information: http://www.metmuseum.org/
Relevance to REGNET project: The MOMA can be considered as a model portal for a museum. It offers thematic access to the collection via an easy and direct navigation and very good e-commerce applications of its store.

Model feature: Membership:

Most American museums offer a wide range of membership possibilities. Usually they include services as reduced entrance fees, discounts for products of the museums shop, regular information about the museum; sometimes even participation in guides preview tours, invitation to study trips or luxurious dinners and receptions for sponsors.

The met museum has set up a new form of membership for internet users: Met-Net-Membership costs $50 and includes free entry to the museum and all special exhibitions for one year, a dinner in the museum with scenic view over Central Park and a Met-T-Shirt. Adding to that there are different internet offers as the Met Screen Saver, online audio features about the collection and a 10% discount on all merchandising articles in alle museum shops and the online shop.

All memberships can be booked via credit card; you can also give the membership to somebody as a present.

Keywords list:

· Museum shop

· Online exhibition

· Thematic access to the collection

· Education

· Database

Annexes

Metropolitan Museum of Art

User groups Generic user (B2C)
Covered Themes/Topics About 3.500 objects from ancient to modern art

Object/Information Types: Data, images, multimedia objects, physical goods

Categories of items: Books, reproductions, CD, reproductions

Digital storage of objects: Fulltext, images: jpeg, photos

Multimedia elements: 3D exhibition rooms

User Access and Interaction

· Access through topics

· Search through the whole collection, the educational content, the events and the Met Store

· Interactive services:

· Educational resources

· Strong interaction with the user

· Personalised services

· Good on-line store

Downloads:

Guestbook (http://www.metmuseum.org/guestbook.asp)

Welcome to The Metropolitan Museum of Art's Web site. Please take a moment to sign our guestbook. Once registered, you will gain access to additional features and functions throughout the site. 
· “My Met Calendar" allows you to customize the Museum's online calendar so that it displays only those events that are likely to interest you. 

· "My Met Gallery" gathers together your favorite works of art from the Museum's online collection. 

· “The Met Store” automatically fills in your street and email addresses and telephone and Membership numbers for the greatest ease of online shopping and informs you of special offers and new products. 

· The Museum notifies you of special exhibitions, educational programs, Members' activities, and more with a targeted email service.
If you have already registered, you may change your profile information (including email preferences). 

If you have forgotten your password, we will remind you. 

If you are twelve or younger, please get a parent's permission before filling out this form. 
Membership

http://www.metmuseum.org/member/index.htm
Membership

Become a Member now to receive a 10% discount in the online Met Store, as well as all the other benefits of Membership. When you purchase a Membership online you are immediately eligible for the discount on your current order. You may also purchase gift Memberships online—perfect for the art lovers in your life.

The Museum offers fourteen levels of Membership. Please select from the categories below. To renew a Membership, purchase a Student Membership, or learn more about specific benefits, please see 
As a privately funded nonprofit institution, The Metropolitan Museum of Art must rely on the generosity of its friends and supporters to meet the enormous cost of providing programs and services, year-round, to millions of local, national, and international visitors. There are many ways for you to contribute, and many benefits in store when you choose to do so. We welcome your involvement in the areas listed below, and look forward to a prolonged, mutually rewarding relationship.


How to Support the Met (http://www.metmuseum.org/support/index.htm)
Benefit Events
Attend a gala event at the Metropolitan. 

Membership
Enjoy special privileges, discounts, and previews as a Member. 

The Apollo Circle
Join a vibrant group of young friends of the Museum ages 21 to 39. 

The Met Family Circle
Meet other art-minded families with children ages 6 to 12. 

Friends Groups
Support a specific department at the Museum. 

Travel Programs
Embark on an international voyage hosted by the Met. 

Gifts in Honor or in Memory
Commemorate friends and family on a holiday, anniversary, or other occasion. 

The Fund for the Met
Support the Met's long-term needs through this important campaign. 

Planned Giving
Achieve your own financial objectives while making a gift to the Met. 

Opportunities for Corporate Support
PRIVATE "TYPE=PICT;ALT=Current Exhibition"


Corporate Patron Program
Receive attractive privileges for executives and employees as a corporate member of the Met. 

Real Estate Council
Join other industry leaders in supporting the Met. 

Corporate Entertaining
Host a distinctive private event at the Museum. 

Exhibition Sponsorship
Sponsor one of the Met's most visible programs. 

Other Corporate Partnerships
Sponsor concerts, lectures, extended evening hours, and other vital programs.




PRIVATE "TYPE=PICT;ALT=Current Exhibition"



Areas in Need of Support
PRIVATE "TYPE=PICT;ALT=Current Exhibition"


General Operating Support
Help the Museum uphold its ongoing commitment to excellence. 

Education
Give the gift of knowledge. 

Acquisitions
Allow the Museum to expand its magnificent collection. 

Endowment
Make a contribution that will last for generations. 

Special Exhibitions
Promote the Met's mission by helping to fund upcoming special exhibitions. 

Publications
Support the Museum's extraordinary scholarship. 

Conservation
Join the effort to preserve our artistic treasure

Istituto e Museo di Storia della Scienza di Firenze

Control section
Name of surveyed object: Istituto e Museo di Storia della Scienza di Firenze

Author: Doerte Zuechner

Organisation: IMAC

Date: 25.06.2001

Short analysis 

Reason(s) for inclusion in survey: 

· The Istituto e Museu di Storia della Scienza di Firenze is an example of a rather small thematic museum’s website with integrated library catalogue

Source of information: http://galileo.imss.firenze.it
Relevance to REGNET project: The Istituto e Museu di Storia della Scienza di Firenze is one of the few museums that has made first steps towards wap services.

Keywords list:

Museum

WAP services

Special exhibitions

Virtual navigation of Galileo Room

Annexes

User groups 

· Professionals

· Young and science amators
· School classes
Object/Information Types: 

· Digital goods

· Data

· Information services

Categories of items: 

· Works of art

· Books

Digital storage of objects: 

· Photos

· Images

Multimedia elements: Virtual navigation of Galileo room

User Access Methods:

· Virtual navigation of Galileo room

· Virtual exhibitions

· Search functionality in the library section 

Downloads

http://galileo.imss.firenze.it/
Welcome to the Information System of the
Institute and Museum of the History of Science in Florence!

This Home Page has been visited xxx times since January 1st 1998.

1th Week for Scientific and Technological Culture (Italian only)
Mille anni di scienza in Italia (Italian only)
Accademia del Cimento (Italian only)
Edizione digitale dei Saggi (Italian only)
http://galileo.imss.firenze.it/museo/4/index.html
Welcome to the WWW version of our Multimedia Catalogue!
A virtual visit (Quick Time VR - 524 Kb) to Room IV of the History of Science Museum in Florence which is dedicated to Galileo is now possible. 

The Multimedia Catalogue consists of a descriptive text of the artifact on display, a biographical text and a detailed text which provide the visitor with a more complete understanding of the historical-scientific context of the artifact itself. Each text is accompanied by still or animated images or by filmed sequences. The descriptive texts can be consulted by selecting an artifact on the sensitive map of the room or by selecting an artifact from the following list

(following Index of Artifacts, Room IV - Galileo Galilei)

http://galileo.imss.firenze.it/intro/emuseo.html
ROOMS INDEX 
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PRIVATE "TYPE=PICT;ALT=Mappa"THE MEDICI COLLECTIONFIRST FLOOR

 
PRIVATE "TYPE=PICT;ALT=Mappa"THE LORRAINE COLLECTIONSECOND FLOOR

 
Hall I - Mathematical instruments from Florence 
Hall XII - Origin and development of the mechanical clock Hall II- Mathematical instruments from outside Italy Hall XIII - Mathematical instruments of the 18th and 19th centuries Hall III - Tuscan scientific instruments Hall XIV - Magnetic, electrostatic and electromagnetic instrument Hall IV - Galileo's instruments Hall XV - Pneumatic and hydrostatic apparatus Hall V - Origins of the astronomical telescope Hall XVI - Mechanics instruments Hall VI - Lenses, prisms and optical illusions Hall XVII - Mechanics instruments Hall VII - Cosmographical spheres between empirism and science Hall XVIII - Surgical instruments and didactic models Hall VIII - The microscope Hall XIX - The evolution of pharmacy Hall IX - The Accademia del Cimento Hall XX - The beginning of modern chemistry Hall X - Meteorology Hall XXI - Weights, measures and scales Hall XI - Astronomy in Florence during XVIII and XIX centuries
http://galileo.imss.firenze.it/wap/index.html
New WAP site 
wap.imss.fi.it
The Institute and Museum of the History of Science set up a new network service.
Since July 2000 you can surf on the IMSS - WAP site (Wireless Application Protocol), through the WAP mobiles and the browser html added up with a special emulator.
How does it work?
MOBILE: just type in the address http://wap.imss.fi.it/
COMPUTER: it must be provided with a wap emulator, such as
http://www.m3gate.com/
or
http://www.winwap.org/
having the emulator put in, go to http://wap.imss.fi.it/
On the site you find all the information concerning the opening times, the Museum's collections, the Library's services, and more…, both in Italian and English. 
The Tate Gallery

Control section
Name of surveyed object: The Tate Gallery, London

Author: Doerte Zuechner

Organisation: IMAC

Date: 21.06.01

Short analysis 

Reason(s) for inclusion in survey: The Tate Gallery offers a user-friendly website with a lot of information like details about the collection, various search features, information about visitors service, the educational service and contact addresses. In addition to that, there is a huge online shop with all kinds of state-of-te-art featrues for e-shops (http://www.tate.org.uk/shop/default.htm)

Source(s) of information: http://www.tate.org.uk/
Relevance to REGNET project: The 
Model feature: Sponsoring (http://www.tate.org.uk/supporters/default.htm)

On its website, the Tate Gallery tries to recruit new sponsors, offering different forms of memberships as pointed out above. There are also special possibilities for companies to support the Tate: sponsoring the restauration of an object, educational programmes of the museum or whole exhibitions. In return for that, special reductions and programmes are offered for the members of the sponsoring companies. In addition there is also a membership for the company that includes discounts and the participation in special events

For US sponsors, there is a special feature to support the Tate and at the same time save taxes: the Tate American Fund, situtated in New York. As US legislation states that donating money or art objects to cultural institutions can be deducted, this might meet a real demand in the States.

Tate also asks openly for other forms of sponsoring like donations and legacies.

Keywords list: 

Art Museum

Online Shop

Sponsoring

Online Exhibitions

Annexes

Downloads

http://www.tate.org.uk/home/magazine.htm
· The Tate Art magazine

tate is the art magazine with an international perspective, which emerges from a close relationship with Tate and reflects the expanding role of the gallery in the contemporary culture debate. It is, however, an independent magazine with its own voice and vision. tate is published four times a year and is on sale in the galleries and all good newsagents and bookshops. 

For more information see www.tatemag.com
· Tate Art Online

For the spring of 2000, at the same time as it is extending its physical presence, Tate has decided to extend its work in the virtual world. Under the aegis of the National Programmes division, Tate has commissioned two artists to make works which will complement both the re-launch of the Gallery at Millbank as Tate Britain, and the opening of the new Tate Modern at Bankside. .

Tate has commissioned both artists on the strength and integrity of their ideas together with the interactive nature of the works. 

For these commissions Tate curators took the option of inviting one artist whose central metaphor and work is the "net – language" and the web itself (Harwood@Mongrel) and to invite a second artist whose work is not currently engaged with the "net" but was willing to use the web as a "tool" to create new work (Simon Patterson). 

Both artists have been commissioned simultaneously with a view to creating a dialogue of the interactive nature and possibilities of web art, exploring the relationship between the virtual and the real object and the role of the museum and the Internet in contemporary art. 

Harwood@Mongrel's work is the first to be presented online in June 2000. This will be followed by Simon Patterson's work. 

Critical Text Online

Alongside the new works of the two artists Tate is commissioning critical text in on-line form by the writer and critic Matthew Fuller. 

An Introduction to online art
Art meet Net, Net meet Art 

Uncomfortable Proximity
Breach The Pieces 

Le Match des couleurs
The systematic arrangement of the senseless 
Matthew Fuller is a member of the artist group I/O/D (http://www.bak.spc.org/iod/) and a regular collaborator with Mongrel (http://www.mongrel.org.uk/). He teaches Media, Culture, and Communications at Middlesex University and is a research fellow at Norwich School of Art and Design. Shake Editions (http://www.shake-editions.com/) recently published his book, 'ATM'. 

http://www.tate.org.uk/collections/insight.htm
Insight

Introduction | Background | Work in progress | Highlights | Production tour | Delivery tools
Insight offers new paths into the Tate Collection through a comprehensive database of indexed images accessible through the Tate website. The ultimate aim of Insight is to develop a digital information resource that encompasses the entire Tate Collection and enables appropriate onsite and remote access to art for the widest possible audience.

Here you can find a background to Insight and how the project was established. There is an overview of the digitisation work in progress and links to some of the current highlights.

For those curious about the technical details behind the project, there is a 'walkthrough' production tour of the processes involved. The delivery tools are also examined, to reveal what Insight offers, both now and in the future, and to explain how this fits into the wider digital initiatives at Tate

The Insight team is creating over 500 new digital images of works in the Tate Collection every week, many of which are already available through this website. All works are also being comprehensively indexed by the team, to make them easily accessible through the new subject search tool.

We will add further information and links from this area as a range of new developments and service features unfold over the coming months.

http://www.tate.org.uk/shop/default.htm
The Online Shop

There is a wide range of Tate items to choose from, including books, catalogues, posters, prints and jewellery. You can either search the shop for something particular, or browse product lists.There's even a Bestsellers page so you can see the most popular items at a glance

The online shop includes a user-friendly shopping basket and a search facility, making it simple to find and choose what you want. All transactions are fully secure, so you can order with absolute confidence that your details are safe. For more details see How to Buy. 

The online shop is managed by Tate Enterprises Ltd, a company wholly owned by the Trustees of the Tate, which also manages the shops in each of the galleries and publishes a wide range of books on modern art and British art.

All purchases support Tate and its programmes

Kunsthistorisches Museum Wien

Control section
Name of surveyed object: Kunsthistorisches Museum Wien

Author: Doerte Zuechner

Organisation: IMAC

Date: 26.06.2001

Short analysis 

Reason(s) for inclusion in survey: 

The website of the Kunsthistorisches Museum Wien is a pure information site, offering museum and visitors‘ service information. On the clearly structures site you can find a short overview about the museum’s history, links to special locations and collections, their focus and history. 

Source(s) of information: http://www.khm.at/
Relevance to REGNET project: 

What is special about this museum’s site and makes a difference to that of other museums is the huge amount of information given about objects and artists of the different collections. The user can choose from a menu and get a sample of the picture, textual information about the object, the social, art historical and historical background and the artist and a list of other works of the artist kept in the collection.

This kind of information policy is very useful for preparing for a museum visit or evaluating it afterwards.

In addition to that, the online museum shop can be regarded as a model for such a shop on the internet.

Keywords list:

Museum

Collection

Search through the collection

Online Shop

Educational Resources

Annexes

Downloads

Example for a site form the “collection” section

Treasury (http://www.khm.at/staticE/page27.html)

Secular and Ecclesiastical Treasuries 
The objects kept in the Secular Treasury are of the highest order and reflect more than a thousand years of European history. 
The origins of the collection stretch back to the medieval family treasures of the House of Habsburg. Over the course of the centuries and until the end of the Austro-Hungarian monarchy in 1918, the collection underwent countless changes. Today the presentation of the Secular Treasury is organised according to the various categories of objects. Particularly deserving of mention are the insignia and jewels of the Holy Roman Empire, including the imperial crown. They represent the most important collection of medieval royal objects still in existence today. The vestments and other treasures of the Order of the Golden Fleece came to Vienna from Brussels in the late 18th century. 
The crown of Emperor Rudolf II (1552-1612) as well as the imperial orb and sceptre of Emperor Matthias (1557-1619) were chosen by Francis I (II) (1768-1835) as the insignia of the hereditary empire of Austria. The gems, jewellery and heirlooms from many different centuries are also of great material value. The Ecclesiastical Treasury holds the liturgical implements, relics and parements (altar hangings) used and collected at the imperial court. 

Special website concerning the El Greco exhibition in 2001

http://www.khm.at/elgreco/
Introduction
In 2001, the big summer show at the Kunsthistorisches Museum is dedicated to the painter Domenikos Theotokopoulos (1541 - 1614), better known as El Greco, "the Greek". This is the first ever major monographic exhibition dedicated solely to this important artist in the German speaking world. A representative selection of over 40 masterpieces of the highest quality will illustrate El Greco‘s oeuvre, and document his development from Byzantine icon painter to an artist influenced by the Italian Renaissance to the very individual and expressionistic style of the works he painted in Spain. In this his late style he is far ahead of the painterly possibilities of his time. El Greco became the precursor of Expressionist Art at the beginning of the 20th century and is thus still able to appeal strongly and directly to today‘s visitor. The support of the world‘s most important museums made this ambitious exhibition project possible. Institutions such as the Museo del Prado (Madrid), the National Gallery in Washington, the National Gallery in London, and the Metropolitan Museum in New York, to name but a few, have loaned their most magnificent works-of-art to the Kunsthistorisches Museum.

The Museum of Modern Art

Control section
Name of surveyed object: The Museum of Modern Art

Author: Doerte Zuechner

Organisation: IMAC

Date: 25.06.2001

Short analysis 

Reason(s) for inclusion in survey: 

· Excellent museum’s website with loads of features: on-line exhibitions, educational resources and online store

· Easy and direct navigation

· Big collection (no real search function)

· Interactive games

Source(s) of information: http://www.moma.org/
Relevance to REGNET project:

· e-commerce applications of the store

· various online exhibitions

Keywords list:

Museum

E-commerce

Online exhibitions

Annexes

User groups 

· Generic user 

· Teachers and students of secondary schools

Use Scenarios:

· B2C

Categories of items:

· Books

· Reproductions

· CD

Multimedia elements: 

· Sound

User Access Methods

· Access through topics : architecture and design, drawings, film and video, painting and sculpture, photography, print and illustrated books
Search & Retrieval: 

· Search functionality in the online store and in the combined catalog of the library, museum archives and the study centers. 

E-Commerce

· Online purchase of real goods, digital objects, special offers...

· Payment via credit card (SSL encryption technology)

Downloads:

http://www.moma.org/docs/onlineprojects/index.htm
Web projects

This page presents diverse subsites that were created or co-produced for MoMA.org. These projects explore some of the properties and possibilities of the Web, such as interactivity, motion and sound. Whenever a Web browser plug-in is required a link to the download page has been provided. For links to exhibition subsites from 1995-99 please see the Index of Artists. 

TimeStream
 The moving image has been transformed from medium to medium throughout its history; now it has coopted the hard drive. In this Web site specially commissioned by the Museum, Tony Oursler, an artist known for constructing phantasmagorical video tales, mixes intricate research with idiosyncratic information. The timeline tracks the evolution of virtual technologies and their relationship to what Oursler calls the spirit world. The project is on view in the Museum's Café/Etc. through May 2001. Shockwave and Flash plug-ins required. Press Release 

16 Objects, Ready or Not
 16 Objects, Ready or Not by artist Michael Craig-Martin was commissioned and co-produced by The Museum of Modern Art. It was created in conjunction with the ModernStarts: Things exhibition on view from November 21, 1999 to March 14, 2000. This project showcases an array of objects created by the artist and allows users to interact with the piece by setting the animated objects against brilliant hues. The online artist project may also be viewed locally as a screensaver. Shockwave and Flash plug-ins required. 


dot.jp
In a country famous for innovative applications of technology, Japanese media artists are using new digital tools in intriguing ways. Barbara London, Associate Curator, Department of Film and Video, travels in Japan to look at the sun rising on digital art. During her journey, London keeps a daily online diary of her encounters with Japanese media artists and their work. Her diary includes video clips and photos. Flash and RealPlayer plug-ins required. Press Release 

Allan McCollum: The Registration of An Artwork
Created for the exhibition The Museum as Muse: Artists Reflect (March 14-June 1, 1999), The Registration of An Artwork consists of an exhaustive compilation of information on McCollum's Collection of Four Hundred and Eighty Plaster Surrogates (1982/89). This project speaks to the museum's disposition towards fastidious record keeping and meticulous research by presenting a highly personal, customized version of a museum cataloguing system. According to McCollum, "This Web project concerns the making of meaning. An artwork often enters the register of history by way of 'supplemental' information that conditions the art object itself: its provenance, its condition, its critical reception, the artist's other works, the storage costs, and so on. I am amplifying all these supplements to include so many references and cross-references that the whole conventional process of making meaning problematized, brought into view, made visible." The Registration of an Artwork was realized in collaboration with Ron Wakkary and co-produced by Stadium@Dia and The Museum of Modern Art. 

Art Safari online
This interactive program for adults and children highlights four modern artworks from the Museum's collection that feature animals. For each work a series of questions guides children to write about what they see in the art. Online artmaking activities are also available. Children can submit their works to the site and view them. Examples of children's art and writing, selected by MoMA's Department of Education, are accessible in the Children's Art Display section. Users who have the Shockwave plug-in will hear voice-over audio clips.
Conversations with Contemporary Artists
This subsite offers online highlights from MoMA's public program Conversations with Contemporary Artists, in which invited artists give informal talks in the Museum galleries. Three artists featured in the subsite, Coco Fusco, Gary Simmons, and Kara Walker, discuss their art as well as works from the Museum's collection. Audio clips, transcripts, artists' resumes, and images are included. Audio playback requires the Shockwave plug-in. 

Fred Wilson: Road to Victory
This online project was created in conjunction with the exhibition The Museum as Muse: Artists Reflect (March 14-June 1, 1999). Fred Wilson's Road to Victory explores The Museum of Modern Art's memory of itself by mining the institution's archives. As in his previous works, Wilson uses juxtaposition and sequencing of texts and images to construct different narratives out of a given historical archive, thereby exploring topics such as inclusion, exclusion, and the notions of the beautiful and the exotic. This site presents over sixty documentary images showing staff, visitors, furniture, and installation views of past exhibitions, along with several texts, including press releases, radio transcripts, lists of exhibition, and other archival materials. The site requires JavaScript version 1.1 and is best viewed with Netscape Navigator 3.0 and above or Microsoft Internet Explorer 4.0 and above
InterNyet: A Video Curator's Dipatches from Russia and Ukraine
InterNyet presents a series of daily dispatches from July 1 to August 5, 1998, by video curator Barbara London. Produced as a companion to Stir-Fry, this online project gives exposure to contemporary art evolving in St. Petersburg, Moscow, Odessa, and Kiev. The site includes stills, video and audio clips, text about innovative artists, and commentary from the curator and other members of the art world in Russia and Ukraine. RealPlayer plug-in required
Robert Cumming: Academic Interactive Exercise
Cumming's fascination with perceptual games is illustrated by this virtual transformation of his 1975 photographic diptych, Academic Shading Exercise. The changes that occur when three-dimensional objects are rendered in two dimensions, the visual inversion of images from negative to positive, and puns of all varieties form the humor and intelligence of Cumming's photography. This project was created in conjunction with the exhibition The Clutter of Happenstance: Photographs by Robert Cumming, on view at MoMA March 19-July 5, 1998. Requires Shockwave.


Time Capsule
Time Capsule marks the 10th International World AIDS Day and was organized by the Museum of Modern Art's Department of Education, visual AIDS, Creative Time, and London based ArtAIDS. This project documents its participant's thoughts on AIDS and HIV. These views were submitted to the Museum's Education Center on December 1st and 2nd, 1997. Messages and images have also been collected via the site's online form and were sealed in the Time Capsule January 30, 1998. Beginning on that day, one contributor's account, chosen at random, will go online each day until December 1, 2002, when the contents of the site will be "opened" and available for viewing on the Internet. 

Stir-Fry: A Video Curator's Dispatches from China
Created in collaboration with äda 'web, Stir-Fry: A Video Curator's Dispatches from China is an innovative online project that features daily reports from the Middle Kingdom. From September 2 to September 30, 1997, Barbara London, Associate Curator, Department of Film and Video, traveled across China to Beijing, Shanghai, Hangzhou, and Guangzhou, meeting with media artists and seeing their work. Her dispatches to this site chronicle her experiences in these cities and include written journal entries, photographs, and audio and video interviews conducted during studio visits and other encounters with members of the media art scene. Some of the dispatches incorporate RealAudio and RealVideo. 
Peter Halley: Exploding Cell
Peter Halley created this interactive project in conjunction with the exhibition, New Concepts in Printmaking 1: Peter Halley, on view at the Museum from September 18, 1997 through February 8, 1998. It has been programmed using digital files, now in the Museum's collection, that Halley initially produced to generate images for the wallpaper included in the exhibition. To participate in the Web project, visitors select one of Halley's nine images then choose colors to illuminate areas of the image and print and sign the finished composition. The resulting artwork, which also bears Halley's signature, will be a collaboration between the visitor and Halley. Requires the Shockwave plug-in. 
Technology in the 90s
The series Technology in the 90s, which began in 1992, is an ongoing program of symposia that explore the promise and impact of new technologies on contemporary culture. Presenters include artists working internationally on the cutting edge of technology. This site, produced in collaboration with äda'web, contains an introduction by Barbara London, Associate Curator, Department of Film and Video, presentations by artists, and a series of online message boards [now closed] that stimulate and encourage the flow of ideas and opinions about the improvements in technology that are transforming the art world. 

General Idea
General Idea, the Toronto-based artist group formed in 1968, designed this project in association with The Museum of Modern Art, äda'web, and ArtAIDS. It coincided with the exhibition Projects: General Idea, on view at the Museum from November 28, 1996 through January 7, 1997. The Web project includes on-line animation and a free downloadable screen saver, based on a digital version of General Idea's AIDS logo, itself a transformation of Robert Indiana's famous LOVE painting of 1967. 


Membership 

http://www.moma.org/docs/memSplasha/index.htm
To join and receive your member's discount in the MoMA Online Store, you must first complete the enrollement and purchase of your membership. This way, we can assign your permanent MoMA membership ID number which can be used immediately after you enroll for this great discount! 
Just follow these simple steps: 

1. Choose your desired level of membership from the list below and select "Join Today" 

2. Log In to your existing online account, or create a new account. This gives us the information we need to send your membership card, monthly magazine, and other membership materials. 

3. Complete your membership purchase by choosing payment method and "check out." 

4. Your MoMA memberhsip ID number will appear on your screen. 

5. Return to shopping! Any items previously added to your shopping cart will reappear - but they'll reflect your new 10% member's discount. 
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