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INTRO

The test cases for the usability of the E-shop tool are divided into two types of tasks:

1) Questions regarding the general impression of the tool and its content. These are questions especially for the the Marketing staff.

2) More or less straight forward tasks, like buy this and that etc.

Ad 2

These questions are more like we find in the REGNET Usability Index. Only these are more directed to the E-shop tool.

All tasks should be performed in the hereunder given order!

TEST INFORMATION

Content partners Short name: 

_____________

Name of  test parcipitant debriefer:
_____________________

Tester belonged to User group:

□
Sys Admins / Developers

□
Catalogue admin
□
Catalogue staff
□
Curators / Educators
□
Marketing
Data of testing:
______________ 2002

Questions
Action easy to do or not
Give a detailed reason:

Not so easy: indicate were things became difficult or impossible. Please give also the URL.

Easy to do: try to state what was making it easy, the strong points of the system.
Expected Output/ Expected Results
OK or

reported as

Bug No.
Rechecked

1.1 Try to get an impression about the quantity and diversity of items in the E-shop. Do this within …. minutes








1.2 Check the categories. Are the items in the right categories?








1.3 Check the categories. Are there enough categories?








1.4 Which categories should be added? Think in this respect especially about your visitors and their museum-shop-items buying spectrum!








Action
Action easy to do or not
Give a detailed reason:

Not so easy: indicate were things became difficult or impossible. Please give also the URL.

Easy to do: try to state what was making it easy, the strong points of the system.
Expected Output/ Expected Results
OK or 

reported as 

Bug No.
Rechecked



2.1 Search for a ring and buy it. 

The price should not exceed 500 EURO.






2.2 Now edit your profile (= registration data) and buy something else.






2.3 Search for a ring. 

The price should not exceed 500 EURO. Buy 5 rings. But delete 2 rings after puting it in your basket. Then buy the three others.








2.4 Search for 6 shopitems in at least three categories costing between 200 and 600 EUROS and buy them.






2.5 Check your order history and choose two shop-items to be added to your whishlist. Sent the whishlist and add two more items. Returns to “search” look around the shop and now view again your wishlist 


































